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improvement. Consequently, a result of this joint participation will be raising graduation and 
retention rates.
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    one student, a faculty member, an academic advisor, and a staff member working in a student 
    service or support program such as Admissions, Financial Aid, Think Tank, cultural centers, Campus   
    Life, etc.
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3. Design a creative inquiry to address your research question.

4. Conduct an inquiry within an established time frame.

5. Develop recommendations based on your findings.
6. Create a dissemination plan to share recommendations and findings across campus as well as 

through academic and professional venues such as regional or national meetings, conferences, and 
publications. GRANT RECIPIENTS WILL BE REQUIRED TO PRESENT AT THE ANNUAL STUDENT SUCCESS 
CONFERENCE ON CAMPUS.

https://studentsuccess.arizona.edu
https://strategicplan.arizona.edu
http://strategicplan.arizona.edu
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